








From: Pan, Erica S@CDPH
To: Jackson, Brendan R. (CDC/NCIRD/OD)
Subject: Automatic reply: CA updates to COVID-19 isolation guidance
Date: Wednesday, January 17, 2024 8:13:31 AM

Thank you for your message. I am out of the office at a Council of State & Territorial
Epidemiologists meeting from 1/16/2024 through 1/19/2024; returning to the office on
Monday, January 22nd.  I will only be checking emails intermittently during this time.
 
If you need immediate State Epidemiologist response, please contact Dr. James Watt
(james.watt@cdph.ca.gov), Deputy State Epidemiologist, (including any COVID-19,
mpox, or other current infectious disease emergency issues)
 
For items needing Center for Infectious Diseases attention, please contact Assistant
Deputy Director, Adrian Barraza (Adrian.Barraza@cdph.ca.gov)
 
For scheduling please contact Cinthya Quintero (Cinthya.Quintero@cdph.ca.gov).
If you are expecting a response from me, please resend your email after
January 22nd, 2024.
 
Thank you,
 
Erica
Erica Pan, MD, MPH, FIDSA, FAAP
 
California State Epidemiologist
Deputy Director, Center for Infectious Diseases
California Department of Public Health
 
Erica.pan@cdph.ca.gov
 
850 Marina Bay Parkway
Richmond, CA 94804
Office 510.620.6265
 
1616 Capitol Ave
Sacramento, CA  95804
Office 916.440.7434
 



From: Aragon, Tomas@CDPH
To: OT21-2103 Support (CDC)
Subject: Automatic reply: Call for Sessions Due Jan 10: COVID-19 Health Disparities Grant Reverse Site Visit
Date: Wednesday, January 3, 2024 7:08:24 AM

I am out of the office.
 
For State Public Health Officer issues, contact
Dr Rita Nguyen, Assistant Public Health Officer 
rita.nguyen@cdph.ca.gov

For communicable disease issues contact
Dr Eric Pan, erica.pan@cdph.ca.gov
 
For administrative issues, contact either

Christine Siador, Assistant Director
christine.siador@cdph.ca.gov 
 
Susan Fanelli, Chief Deputy Director
susan.fanelli@cdph.ca.gov
 

Thank you,
Dr. Tomas Aragon

==
Tomás J. Aragón, M.D., Dr.P.H.
Director and State Public Health Officer
California Department of Public Health
PO Box 997377, MS 0500
Sacramento, CA 95899-7377
Office: (916) 558-1700
===
The CDPH Way (“Becoming the best at getting better”) is based on CDPH’s lean OS: (1 ) Respect people, (2) Improve continuously, (3)
Embrace scientific thinking, (4) Measure what matters (OKRs), (5) Eliminate waste and undesired variability, (6) Respond and adapt with
speed and agility, and (7) Deliver value as defined by our primary customer(s). The CDPH lean OS is based on the Shingo Model and public
health practice.



From: Pan, Erica S@CDPH
To: epixupdate@cdc.gov
Subject: Automatic reply: Check Epi-X for an Important File Submission - 1/17/2024
Date: Wednesday, January 17, 2024 2:00:30 PM

Thank you for your message. I am out of the office at a Council of State & Territorial
Epidemiologists meeting from 1/16/2024 through 1/19/2024; returning to the office on
Monday, January 22nd.  I will only be checking emails intermittently during this time.
 
If you need immediate State Epidemiologist response, please contact Dr. James Watt
(james.watt@cdph.ca.gov), Deputy State Epidemiologist, (including any COVID-19,
mpox, or other current infectious disease emergency issues)
 
For items needing Center for Infectious Diseases attention, please contact Assistant
Deputy Director, Adrian Barraza (Adrian.Barraza@cdph.ca.gov)
 
For scheduling please contact Cinthya Quintero (Cinthya.Quintero@cdph.ca.gov).
If you are expecting a response from me, please resend your email after
January 22nd, 2024.
 
Thank you,
 
Erica
Erica Pan, MD, MPH, FIDSA, FAAP
 
California State Epidemiologist
Deputy Director, Center for Infectious Diseases
California Department of Public Health
 
Erica.pan@cdph.ca.gov
 
850 Marina Bay Parkway
Richmond, CA 94804
Office 510.620.6265
 
1616 Capitol Ave
Sacramento, CA  95804
Office 916.440.7434
 



From: Pan, Erica S@CDPH
To: Hughes, Keaton (CDC/IOD/OPHDST)
Subject: Automatic reply: NNDSS Power BI reports on case trends and data element completeness available
Date: Thursday, January 18, 2024 11:08:12 AM

Thank you for your message. I am out of the office at a Council of State & Territorial
Epidemiologists meeting from 1/16/2024 through 1/19/2024; returning to the office on
Monday, January 22nd.  I will only be checking emails intermittently during this time.
 
If you need immediate State Epidemiologist response, please contact Dr. James Watt
(james.watt@cdph.ca.gov), Deputy State Epidemiologist, (including any COVID-19,
mpox, or other current infectious disease emergency issues)
 
For items needing Center for Infectious Diseases attention, please contact Assistant
Deputy Director, Adrian Barraza (Adrian.Barraza@cdph.ca.gov)
 
For scheduling please contact Cinthya Quintero (Cinthya.Quintero@cdph.ca.gov).
If you are expecting a response from me, please resend your email after
January 22nd, 2024.
 
Thank you,
 
Erica
Erica Pan, MD, MPH, FIDSA, FAAP
 
California State Epidemiologist
Deputy Director, Center for Infectious Diseases
California Department of Public Health
 
Erica.pan@cdph.ca.gov
 
850 Marina Bay Parkway
Richmond, CA 94804
Office 510.620.6265
 
1616 Capitol Ave
Sacramento, CA  95804
Office 916.440.7434
 



From: Pan, Erica S@CDPH
To: NWSS (CDC)
Subject: Automatic reply: NWSS Health Department CoP Reminder -- January 25th at 1 pm ET
Date: Thursday, January 18, 2024 11:12:57 AM

Thank you for your message. I am out of the office at a Council of State & Territorial
Epidemiologists meeting from 1/16/2024 through 1/19/2024; returning to the office on
Monday, January 22nd.  I will only be checking emails intermittently during this time.
 
If you need immediate State Epidemiologist response, please contact Dr. James Watt
(james.watt@cdph.ca.gov), Deputy State Epidemiologist, (including any COVID-19,
mpox, or other current infectious disease emergency issues)
 
For items needing Center for Infectious Diseases attention, please contact Assistant
Deputy Director, Adrian Barraza (Adrian.Barraza@cdph.ca.gov)
 
For scheduling please contact Cinthya Quintero (Cinthya.Quintero@cdph.ca.gov).
If you are expecting a response from me, please resend your email after
January 22nd, 2024.
 
Thank you,
 
Erica
Erica Pan, MD, MPH, FIDSA, FAAP
 
California State Epidemiologist
Deputy Director, Center for Infectious Diseases
California Department of Public Health
 
Erica.pan@cdph.ca.gov
 
850 Marina Bay Parkway
Richmond, CA 94804
Office 510.620.6265
 
1616 Capitol Ave
Sacramento, CA  95804
Office 916.440.7434
 







Centers for Disease Control and Prevention
OT21-2103Support@cdc.gov
Read more about this funding on our website

Resources for OT21-2103 recipients

      





2

TRACKING WEBSITE ENGAGEMENT USING CAMPAIGN LINKS

Instructions for Google Analytics Campaigns
Campaign Parameters

When using Google Analytics for campaign tracking, there are five standard parameters, known as UTM codes, you can add to 
your URLs for tracking. The first three—Medium, Source, and Campaign—are required for successful data collection. The Content 
and Term parameters are not required but can provide more information about the placement of the link.

• UTM_Medium: This is defined as the marketing channel (e.g., social, organic, paid, search, email). 

• UTM_Source: The specific site within the medium or channel that is sending traffic to your site (e.g., Google, Facebook, 
Twitter, partner site, and newsletter). For example, Google would be one of the sources within your Paid_Search medium for 
paid search efforts that lead to your site. 

• UTM_Campaign: The individual campaign name. This field may be completed however it makes the most sense for you. 
The campaign parameter can be used across multiple tagged links to consolidate data into a higher-level view. For example, 
using the campaign “2023_Outreach” across campaign links for paid search, banner ads, and email allows you to see 
consolidated data for all these tactics at a glance. 

• UTM_Content: This is an optional field. It’s used to differentiate similar content or links within the same source/medium.  
For example, if you have two call-to-action links within the same email message, you can use this field to differentiate 
between them.

• UTM_Term: This field is rarely used or needed, but it can be used to differentiate between paid search keywords.

Build Campaign Links

Use Google’s free link building tool to ensure nothing is missing from your campaign links: Campaign URL Builder.

Example of a Campaign URL for Google Analytics with all parameters populated (tracking portion of the link is highlighted):

https://www.cdc.gov/stopoverdose/fentanyl/index.html?utm_source=Google&utm_medium=Paid_Search&utm_
campaign=2023_Outreach&utm_term=Fentanyl_Assistance&utm_content=Fentanyl

Data Results

You can view the resulting data from tagged links in a few different places within Google Analytics (for the purposes of this guide, 
we will only refer to GA4 accounts). This includes under Acquisition (with drop-downs for campaign and source/medium), by 
using the Explore feature to create custom reports to include all parameters, or through analysis via Google Looker Studio (which 
you can connect to your GA4 account for free and allows for more custom reporting).

Overall Best Practices
• Test the campaign links in different web browsers (Chrome, Edge, Safari) to ensure they are not producing errors or 

redirecting to a page without parameters. 

• When writing the tagged links, use underscores between words to differentiate between tactics and keep consistency  
in capitalizations.

• Always use SSL: https://www.cdc.gov/XXXX.

• Keep a spreadsheet of all generated URLs for reference and reporting.

• You can only add campaign parameters to links to website content, not any links to materials (e.g., PDFs, Word documents).
















